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4 Evaluate how
information and data
can be used by the
travel and tourism
industry to make
decisions that affect
organisations and
customers

Make connections
between the factors
that influence the
travel and tourism
industry and how the
industry responds to
minimise the potential
impact on
organisations and
customers

Students will have
considered the
students will also
develop transferable
skills, such as
written
communication
skills, which will
support their
progression within
the course.

Visitor numbers The scale of the
industry can be measured by
looking at visitor numbers, and
these can be broken down into
types of tourism. Statistics
showing trends in types of
tourism are a good way of
analysing growth and decline.

Income and spending

Factors affecting the travel and
tourism industry

Product development and
innovation

Other factors affecting
organisations in the travel and
tourism industry

Responses of travel and tourism
organisations to external and
internal factors
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They will carry out
market research in
order to identify a new
travel and tourism
product or service
They will also produce
a promotional

Influences on marketing
activity

exam board at
the start of
year 12

This will be
worth a
quarter of the




campaign for a new
travel and tourism
product or service, to
meet stated
objectives.

final
qualification.




